Magazine Design 

Assessment One: New Media Magazines wiki (40% of the marks for this module)

Task

The magazine industry is changing. A ‘magazine’ is no longer necessarily a collection of glossy pages: it could be an email update like Popbitch, or appear on your mobile phone; it could be a video-PDF like Monkey, a social networking site, or a web 2.0 operation like Handbag.com.

To make sure you are at the cutting edge of developments in the industry, this assignment asks you to write a report on a particular magazine sector (e.g. fashion, music, technology) and how they are experimenting with new media forms of distribution (not just in the UK but globally). You will be assigned the magazine sector.

You will need to post your contributions to a class wiki at newmediamags.pbwiki.com – this will improve your media literacy. You will need to register to use it.

To add to the pressure, this wiki is public, and a link to the wiki will be published on the Online Journalism Blog.

Here are some areas you should think of covering:

· A review of website features in sector publications

· Links to - and summaries of - coverage of magazines’ experiments in new media

· Interviews with publishers, editors and writers

· Comparison, analysis and synthesis of what’s been done

· Exploration of business models – how do they make money?

You should read what other members of the class have written.
You should submit the following elements:

· A print-out of your section of the wiki. If your contribution is mixed with another please highlight your contribution.

· A declaration of original work

The report is due November 2 (week 6) and should be submitted in the assignment box outside the school office. 

Mark scheme

Your work will be awarded equal marks against the following criteria:

Depth of research (40%):

Detail on new media magazines. Quality of questions. Informed analysis of; consideration of objectives, audiences, and results. Research into other factors, e.g. privacy policy, data protection, mailing list software, etc.

Breadth of research (40%):

Range of examples taken. Comparisons made. Range of factors considered.

Structure, clarity and presentation (20%):

Appropriate headings; clarity of language; correct grammar, spelling, punctuation; linking and bibliography.

